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JANUARY 8, 2023

Dear Beer Summiteer,

Welcome to the 20th annual Beer Business Daily Summit. Yes, it’s been 20 years since 90 of us 
gathered in that sweltering humid conference room in Richmond VA in July, and heard remarks 
from industry legends like Miller Brewing Co. CEO Norman Adami and industry legal consultant 
Mark Rodman. 

Over the years many more industry titans have traversed this stage – names like Ken Grossman, 
August Busch, Pete Coors, and Graham Mackay to name a few – but the one constant is that we 
gather early every year (alternating between East and West coast) to seriously discuss the key 
issues driving the industry, without taking ourselves too seriously. Other than a few hiccups along 
the way (looking at you, New Orleans), that vision remains intact. 

I’ve learned over the years that mega-trends in bev-alc tend to run in ~5-year cycles, and with 
the end of Covid and the end of quantitative easing (low-interest rates), it seems like our industry 
is poised to take on some new realities. Questions like: What comes after health and wellness?  
Is premiumization waning? Is cocooning permanent? Will Gen Z drink beer? Will Gen Z drink any 
alcoholic beverages? Is the three-tier system creaking under the weight of M&A and technology? 
What does the industry look like in five years? And so on.

I invite you to participate by asking questions during the Q&A sessions we’ve built into  
the program. 

As always, I am glad you’re here. The staff and I worked hard to make this conference a healthy 
mix of being informational, entertaining, and conducive to networking. I hope you enjoy yourself 
and emerge more knowledgeable and ready to tackle the year. 

Yours,

Harry Schuhmacher 
Publisher 

Beer Business Daily

Wine & Spirits Daily

Craft Business Daily

hs@beernet.com
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AGENDA

SUNDAY  Afternoon Kickoff Session, January 8, 2023

1:30 – 3:30pm  Registration

3:30 – 3:45pm  Opening Remarks: Harry Schuhmacher, Editor and Publisher, Beer Business Daily 

3:45 – 4:30pm  “OG” Panel: JB Shireman, Strategic Advisor & Partner Arlington Capital Advisors; Bump 
Williams, Founder, Bump Williams Consulting; Joe Thompson, Founder & President, 
Independent Beverage Group

4:30 – 5:00pm  Rahul Goyal, Chief Strategy Officer, Molson Coors Beverage Company

5:00 – 7:00pm   WELCOME RECEPTION

MONDAY  General Session, January 9, 2023

7:30 – 8:30am  BREAKFAST

8:30 – 9:00am Benoit Garbe, Chief Marketing Officer, Anheuser-Busch, Inc. 

9:00 – 9:30am Maggie Timoney, Chief Executive Officer, Heineken USA

9:30 – 10:10am Tomorrow’s Brands, Tomorrow’s Consumer (Data Panel):  Brandy Rand, Chief Strategy Officer,  
 IWSR Drinks Market Analysis Global; Jen Hauke, Founder, DraftLine Technologies

10:10 – 10:30am COFFEE BREAK

10:30 – 11:00am  Top Disrupting Lifestyle Brands: Greg Serrao, CEO, JuneShine; Bronya Shillo, Founder, Fishers 
Island Lemonade; Kyle Cooke, Founder, Loverboy

11:00 – 11:30am  BeatBox Beverages: Co-founders Justin Fenchel, Aimy Steadman and Brad Schultz

11:30 – 12:00pm  Cannabis Reality Check: Gregory Butler, Chief Commercial Officer, Cresco Labs Inc.

12:00 – 1:30pm LUNCHEON

1:30 – 2:00pm  Hot Topics in Bev Alc Regulation: Alva Mather, Chair, Alcohol Regulatory & Distribution Group, 
McDermott Will & Emery

2:00 – 2:30pm  And now for something completely different: Teo Hunter and Beny Ashburn, Co-founders, Crowns 
and Hops

2:30 – 3:10pm  Wholesaler Panel: Chris Steffanci, CEO, Columbia Distributing; Kit Wanty-Lambert, President, O&W 
Inc.; Laura Markstein, President, Markstein Sales Company; Evan Athanas, President and CEO, 
Chesapeake Beverage Co.; Deacon Nauslar, VP Sales at Breakthru Beverage Nevada

3:10 – 3:40pm COFFEE BREAK

3:40 – 4:10pm  The Claw Returns: Phil Rosse, President, Mark Anthony Brands

4:10 – 4:45pm  Tomorrow Proofing Constellation Brands: Mallika Monteiro, EVP and Chief Growth, Strategy & Digital 
officer, Constellation Brands

4:45 – 6:45pm CLOSING RECEPTION
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JB Shireman  |  Strategic Advisor & Partner, Arlington Capital Advisors 

Born and raised in L.A. (Lower Arkansas), JB’s affinity for beer developed early. In 1987, he found his way to 
Colorado and became a partner in the smallest bar in the state, where he ultimately became the first on- premise 
customer for many early-days craft players.

In 1995, he joined New Belgium Brewing Company where he enjoyed a 13-year career in sales, branding and 
distribution strategy, as well as, serving on their BOD. He left in 2009 and shortly thereafter started Craftcentric, 
a consulting firm dedicated to all tiers of the craft beverage space. In 2011, JB joined First Beverage Group as 
a strategic consultant. Focusing primarily on mergers and acquisitions, he advised many notable crafts such as 
Boulevard, Firestone Walker, Devils Backbone, Avery, Hop Valley and over a dozen others.

He joined Arlington Capital Advisors in January 2018. When JB joined, Arlington had an impressive list of craft 
clients of their own, including Dogfish, Stone, Victory, Cigar City and many others. Collectively, they became active 
globally, completing work with BrewDog and Beavertown in the UK and Bira in India. In 2019, they represented both 
Dogfish in its sale to Boston Beer and New Belgium with its Lion Kirin partnership.

Arlington and JB continued their successful run in craft beer completing deals for Bells, Sweetwater and, most 
recently, Montauk. Seeing the diversification coming to bev alc, they also closed a deal between Lone River Ranch 
Water and Diageo, as well as, recently completing a large capital raise for BeatBox, a leading RTD brand.

Arlington also has a successful restaurant and franchise practice and is quickly expanding into the rapidly morphing 
world of total beverages: be it alcoholic, non-alcoholic or cannabis based.

He lives in Cedaredge, Colorado with his wife Angie and two boys, Sawyer and Max. He is an avid fly fisherman, 
hunter, climber and writer.

Bump Williams  |  Founder, The Bump Williams Group 

The BWC Company opened its doors on October 15, 2008 and has been operating as a strategic industry 
consultant to Bev-Alc/Non-Alc Manufacturers, Retailers, Distributors, US Government, Wall Street/PE Firms, 
Packaging Companies and Importers from around the world.

The BWC Company’s portfolio of services focus on turning data into insights, better understanding consumer 
purchase behavior, the impact of pricing and promotion on sales, M&A, developing new product launch strategies, 
Retail and National Account tactics, Distributor assessment, alignment and Portfolio Innovation.

The Company was founded after BUMP retired in 2008 from IRI as their GM of Global Consulting. Prior to IRI, he was 
the EVP/GM of Nielsen’s Global Beverage Team and managed National Accounts across the country. BUMP began 

OUR 
SPEAKERS
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his career at The Procter &amp; Gamble Distributing Company in 1980 as a Salesman and Key Account Manager 
in the NYC Metro area, he was promoted to District Sales Manager and Director of Retail Strategies for The Paper 
Products Division. He is currently married to his college sweetheart (41 years!) and enjoys the company of his 3 
children and 4 grandsons. To this day he remains an avid baseball fan and Fly-Fishing fanatic.

Joe Thompson  |  Founder & President, Independent Beverage Group 

Joe Thompson has worked in the beer industry for over 40 years. During this time, he has worked in various 
capacities at both the wholesaler and brewer tier.

Since 1987, Joe has been the president of Independent Beverage Group “IBG”, which primarily provides transaction 
services to beer distributors. He has completed more than two hundred buy/sell transactions involving virtually all 
brands of beer sold in the United States. In conjunction with beer distributorship transactions, IBG frequently deals with 
wine, spirits and non-alcoholic beverages. IBG is a member of the National Beer Wholesalers Association “NBWA” and 
has frequently conducted seminars at the NBWA annual convention on topics relevant to the beer industry.

In addition, Mr. Thompson has spoken to over thirty (30) state beer wholesaler associations. Mr. Thompson has been 
quoted in the Wall Street Journal, New York Times, Washington Post and most industry magazines. He has also been 
quoted in Beer Business Daily and Beer Marketer’s Insights and spoken at their conferences.

Mr. Thompson was present for Beer Business Daily’s ‘Harry Schuhmacher’ first conference in Richmond, VA.  
He remembers the room being too small, having too many people and being too hot. Look at the beautiful facility 
“BBD” is providing now.
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Rahul Goyal   |  Chief Strategy Officer, Molson Coors 

Prior to his current role, Rahul served as Vice President of Corporate Strategy and M&A for Molson Coors. He has been 
with the company since 2001 and has served in a wide variety of strategic roles including Chief Information Officer for 
the UK business, Chief Financial Officer for the India business, and various roles within information technology, mergers 
& acquisitions, and strategy. Prior to Molson Coors Rahul worked as an engineer in India.

He earned a bachelor’s degree in mechanical engineering from Mysore University and a MBA and Master of Science 
from University of Denver.

Benoit Garbe  |  US Chief Marketing Officer, Anheuser-Busch 

Benoit Garbe is the Chief Marketing Officer of Anheuser-Busch. In his role, he is dedicated to growing brands with 
purpose, and inspiring and enabling uncommon growth in people, organizations, and communities through higher 
purpose and deep human insights. Passionate about consumers and future-forward thinking, Benoit brings together 
conceptual thinking and analytical discipline to unlock consumer-centric growth. Previously, he served as Chief Strategy 
Officer for the company. Prior to that, he worked as a strategic advisor to AB InBev over the past decade, working on 
various growth initiatives across the globe, more recently in South Korea and North America. Equipped with rich and 
diverse experiences across a wide set of industries, Benoit comes with deep understanding of the super-premium 
consumer market, and the wine and spirits category, having worked at Moet Hennessy (LVMH) and Diageo in the 
USA. He received his MBA from Harvard Business School. Anheuser-Busch’s marketing team is well known for creative 
effectiveness and iconic campaigns. In 2022, the global marketing team has won over 100 industry awards, including 
Cannes Lions Creative Marketer of the Year, Effies Most Effective Marketer, and WARC Most Effective Marketer.
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Maggie Timoney  |  President and CEO, HEINEKEN USA, Inc. 

Maggie Timoney is the President & CEO of HEINEKEN USA based in New York. Prior to this role, she spent five years 
as President & CEO of HEINEKEN Ireland. She has spent the last 24 years at the HEINEKEN Group in senior executive 
positions around the world. Early in career, she worked for Gallo and Anheuser-Busch. Her alma mater is Iona College, 
NY, where she received her B.A. and M.B.A. Ms. Timoney is recognized as a transformational leader as demonstrated 
through her results at a P&L level combined with high impact in both cultural and social change.

Brandy Rand  |  Chief Strategy Officer, IWSR Drinks Market Analysis 

Brandy Rand leads global strategy across various areas of product, commercial and corporate development  
at IWSR. Brandy has over 20 years of management experience in the beverage alcohol industry, with previous 
positions at Allied Domecq Spirits & Wines, William Grant & Sons, and Bacardi Limited. In these roles, she  
worked across multiple markets covering brand commercial strategy, trade marketing, consumer engagement  
and product innovation.

Jennifer Hauke   |  Founder DraftLine Technologies 

Jennifer is the Founder and President of DraftLine Technologies, the parent company of DraftLine Technician Services 
and DraftLine Data. DraftLine’s platform “makes draft work harder” for modern beverage distributors through its suite 
of data-driven, on-premise compliance, market analytics, and sales tools. DraftLine is the on-premise draft leader, 
tracking over 1,000,000 draft lines in 88,000 accounts across 40 States. Jennifer has spent the last thirty years working 
in the on-premise draft category, beginning as a child in her father’s company in Detroit, Michigan. Referred to within 
the industry as “The Queen of Beer,” Jennifer’s background includes everything from draft service, installation, 
administration, and routing to product research, software development, data implementation, and sales strategy. 
Jennifer attended Wayne State University in Michigan. She and her husband, Drew, have three children and call Winter 
Park, Florida home.
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Greg Serrao  |  Co-Founder & CEO, JuneShine 

Greg was previously an early employee at a healthcare company funded by the largest growth equity firm on the 
east coast, Summit Partners. Prior, he worked at Oppenheimer’s Investment Bank, where he advised on mergers and 
acquisitions, and public and private financings. He brings both operational and financial expertise. In 2020 he was 
named to the Forbes 30 under 30: Food & Drink list just 2 years after he started brewing hard kombucha in his garage 
in San Diego. Today, Greg is the CEO at JuneShine, the top hard kombucha brand nationally with distribution in over 
10,000 retail locations across 25+ states and more than 40+ million cans sold. In 2022, JuneShine was named a top 
30 emerging brand that will disrupt the US market with better-for-you, better-for-the-planet alcohol by Interbrand, the 
world’s leading brand consultancy.

Bronya Shillo  |  Founder and CEO, Fishers Island Lemonade 

In 2014, canned cocktails were not nearly the category they are today. “Ready to drink” beverages were largely 
unheard of, and the ones that were made with low-quality ingredients. Bronya Shillo took a risk launching her premium 
+ authentic canned cocktail at this time, but had a vision for Fishers Island Lemonade she knew she had to see through.

Bronya spent many summers on Fishers Island, NY, where her family owned and operated the Pequot Inn. When she 
turned 18, she joined the rest of the family working at the Inn and took charge of creating the bar’s signature house 
cocktail, Fishers Island Lemonade, locally referred to as “Fishers.” It was the most popular drink served at the bar all 
summer long.

Bronya had her “a-ha” moment one day while reaching into the cooler to grab a beer and thinking to herself, “I wish 
this were a can of Fishers.” This innovative idea set her on a quest to create Fishers Island Lemonade in a ready-to-
drink cocktail in a can. It was during Memorial Day weekend 2014, after two full years of development, that Bronya 
launched Fishers Island Lemonade, pioneering the RTD craft cocktail category as one of the first canned cocktails 
launched in the U.S.

Fast forward to today and Bronya continues to grow her female-led company by hitting new benchmarks YOY (Fishers 
Island Lemonade grew 57% in 2021 and has seen 3x growth over the past three years). This originator in the canned 
cocktail category has set the stage for many new entrants - paving the way for success of the larger beverage segment. 
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Kyle Cooke  |  Founder, Loverboy 

Entrepreneur and cast member of Bravo’s hit reality series “Summer House” & “Winter House” - is the founder of 
Loverboy, the premium adult beverage brand known for high-quality, low-calorie sparkling hard teas and canned 
cocktails. Since getting his MBA from Babson College, Cooke has founded a number of startups across industry 
sectors, all designed to complement a wellness-focused lifestyle and a work-hard-play-hard mindset.

Justin Fenchel  |  Co-Founder, BeatBox Beverages 

Justin Fenchel is a Co-Founder and CEO at BeatBox Beverages, an 11.1% RTD Party Punch served in eco-friendly, 
resealable Tetra Pak containers. He is an avid fan of music festivals and bringing people together around shared 
experiences. Leading BeatBox’s growth and seeing the impact the company is having connecting people all over 
the country via the brand, is a dream come true. Fenchel grew up in Southern California and has lived in Austin since 
2011. He received his Bachelor of Science in Economics from Pomona College, and his MBA in Entrepreneurship 
from the McCombs School of Business in Austin, TX.

Prior to founding BeatBox, Fenchel spent five-years as an Equity Analyst with Bel Air Investment Advisors.

Aimy Steadman  |  Co-Founder & COO, BeatBox Beverages 

Aimy Steadman is a Co-Founder and COO at Future/Proof, creators of BeatBox Beverages - the World’s Tastiest 
Portable Party Punch™ one of the best-selling US RTD cocktails. Future/Proof, recently awarded one of Inc. 
Magazine’s Top 5000 Fast-Growing Privately Owned Companies in America, is a disruptor in the beverage alcohol 
market that provides innovative solutions that drive incremental profit in high-growth categories.  Aimy Steadman 
serves on the following nonprofit boards: Naturally Austin, Naturally Network, and Entrepreneurs Organization: 
Austin.  Steadman has also received a handful of notable national as well as global accolades, most recently Austin 
Chamber’s A-List 2020 in addition to being featured in a recent book entitled The Immigrant Hustle. 

Brad Schultz  |  Co-Founder & CMO, BeatBox Beverages 

Brad spent the first part of his career working alongside some of the biggest brands and entertainers in kids’ 
entertainment. As an infinite learner with no shortage of ideas, Brad is energized by the impact the BeatBox brand 
has on so many people. 
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Greg Butler   |  Chief Commercial Officer, Cresco Labs 

In this role, he is responsible for demand and commercial strategic planning, bolstering Cresco Labs’ sales and 
marketing teams with top talent, leading the launch of all new products and innovation, brand M&A and integration, 
and driving enterprise strategies to deliver on the company’s vision to be the most important cannabis company 
in the U.S. Mr. Butler launched Cresco Labs; Sunnyside retail brand with stores in six states. He repositioned four 
legacy brands and launched three new ones at scale within the company’s branded portfolio of cannabis products. 
Brand distribution expanded from two states to nine in 2020. With new store openings and the conversion of 
operating locations under a single marketing strategy, quarterly sales increased from less than $8 million in 2018 
to a run rate of $100 million per quarter in 2020. Mr. Butler brings to Cresco Labs a strong background of driving 
brand growth for top-tier CPG companies including Pfizer, Johnson &amp; Johnson and Molson Coors, wellness 
retail execution for Walgreens, and business growth and capital management strategic advising for leading private 
equity portfolio companies. Previously at MINIMAL, a global award- winning design firm, he served as Operational 
Partner overseeing MNML Ventures, the creative capital accelerator of MINIMAL. Before his time at MINIMAL, he 
worked at Molson Coors where he led the iconic Miller Family of brands, a $2 billion portfolio, overseeing more than 
$225 million in annual spend and delivering 13 consecutive quarters of market share growth within the competitive 
American beer category. Mr. Butler was named a Notable Executive in Marketing by Crain & Chicago Business. A 
native of Canada, he studied at Queen’s University in Ontario and received his Master of Business Administration 
degree from Harvard Business School.

Alva C. Mather   |  Partner, 2nd Chair, Alcohol Regulatory & Distribution 
Group, McDermott Will & Emery 

Alva Mather heads the Firm’s Alcohol Regulatory &amp; Distribution Group. Alva focuses her practice on alcohol 
beverage regulatory and commercial matters, M&amp;A and high stakes matters such as audits, investigations, 
arbitration and litigation involving alcohol beverage companies. She represents companies in the alcohol beverage 
industry, including brewers, distillers, wineries, importers and retailers. Additionally, she works with clients in 
the growing cannabis space and has in-depth knowledge of the evolving legal and regulatory issues facing this 
industry. Clients say that Alva “comes to the situation with clear leadership and strong knowledge of the food and 
beverage industry, and she is widely recognized as the go-to lawyer for all alcohol regulatory matters. A nationally 
recognized lawyer, Alva combines her extensive knowledge of the commercial and legal landscape as well as deep 
understanding of the beverage industry to help clients mitigate risk, respond to challenges and capture and pursue 
new business opportunities. She and her team represent over 30% of the largest alcohol companies in the world. 
Her work spans a number of traditional areas of legal practice that affect alcohol beverage and cannabis companies, 
including litigation, governmental investigation, commercial agreements, alcohol beverage compliance, intellectual 
property, trade and tax. Alva is also on the forefront of emerging trends in the alcohol industry, including alcohol 
delivery services, new beverage collaborations and e-commerce. As companies look to break into or expand their 
footprint in the alcohol industry, they turn to Alva for her extensive experience advising clients in major transactions. 
Non-traditional beverage companies, large alcohol producers and private equity clients all confidently rely on her to 
guide them through the ever-changing regulatory landscape of alcohol production, distribution and delivery both 
through contemplated transactions and on a going forward basis. Alva frequently writes and speaks on alcohol and 
cannabis regulatory matters. During law school, Alva served as the articles editor for the University of Pennsylvania 
Law Review.
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Beny Ashburn   |  Co-Founder, Crowns & Hops 

Beny Ashburn, CEO and Co-Founder of Crowns & Hops Brewing Co., started her career in advertising & brand 
marketing as a successful Executive Producer and Creative Strategist for some of the top ad agencies and brands 
around the world, including Ogilvy, Beats By Dre and SONOS. Today, the Spelman College Alum, along with 
her business partner Teo Hunter, are “Changing the Face of Beer” and have been recognized as such by TIME 
Magazine. As a brand architect and creative strategist, she has helped build the creative and marketing framework 
for the Black-owned craft beer brand in Inglewood, CA, ensuring the brand visuals and messaging coexist in a way 
that is consistent and high quality. As a Black female CEO in an industry dominated by white males, Ashburn’s focus 
is specific to the “Business” of beer and entrepreneurship. “There is very little conversation or resources around 
foundational support, brand development, strategy and growth for Black-owned business. Financial support is only 
step one. Those additional pillars are key to creating a sustainable business along with building and maintaining a 
racially equitable society.”

Teo Hunter   |  Co-Founder, Crown & Hops 

As COO & Head of Brewing Operations for Crowns & Hops Brewing Co, Teo Hunter isa craft beer connoisseur, 
recipe designer, brand community manager and activist for racial equity in the craft beer industry. Howard University 
Alumni, Teo’s refined palate and experience in the cellar allows him to lead beer production, beer distribution,global 
brand partnerships and operations.

As a 14-year Army veteran (Paratrooper/Artillery), he is no stranger to leading men & women under difficult 
circumstances towards success. His passion for spreading the love of craft beer and community is not only infectious, 
but also a key driver in collaborations throughout the brewing industry. Teo is a California native, born in Inglewood 
and raised in the Altadena/Pasadena area. He is a father of three daughters; one married living in Washington state 
and twin daughters in their junior year of college. Teo believes that fractal, transformative change is the key to many 
of the issues he sees in his community, the craft beer industry and around the country. His goal is to implement as 
many of these progressive strategies into his business as possible,proving that racial equity is a plan for economic 
growth, not a zero sum game.
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Chris Steffanci   |  President & CEO President & Chief Executive Officer  

Chris Steffanci is President and CEO of Columbia Distributing in Seattle Washington, one of the nation’s largest 
beverage distributing companies. Chris has spent the last 20 years in the wine and beer industry where he has held 
senior leadership roles in sales, marketing and strategy. 

Chris began his career with Gallo Wine on the east coast but overtime decided his true passion was in the beer 
industry.  He has since devoted the majority of his energy working for major global and domestic brewers such as 
Diageo-Guinness USA in various sales/marketing roles, at Heineken USA where he held several senior leadership roles 
and as COO of Pabst Brewing Company. 

Chris’ high energy and passionate leadership style have been the key drivers behind his successful career.  In October 
2007, at the age of 34, he was awarded New York’s 40 Under 40 award while he was the Senior VP of Sales for the US 
business at Heineken.  Chris is also a member of the Pacific Northwest Young Presidents Organization.  He has been 
featured in several Beverage Journals and participated in numerous speaking engagements within the industry.  

Chris is a graduate from Plymouth State University in New Hampshire with a Bachelor of Science degree in Economics.  

Kit Wanty-Lambert   |  President, O&W Inc   

In 1933 O&W, Inc. began distributing Stroh’s beer after the repeal of Prohibition, in two southeast Michigan 
counties. After 89 years, O&W has grown from 12 to 180 employees, completed close to a dozen acquisitions to 
now service 6.5 counties including Detroit Metro Airport and the campus of the University of Michigan, sell and 
deliver over 5 million cases of beverages from 50+ suppliers and donates over $50,000 to local nonprofits annually. 
This has all been done by the work of one family, passing the business along for four generations. Kit Wanty-Lambert 
now represents the fifth generation and is the first female President to operate the day-to-day business at O&W.

Kit will tell you that she has worked in the beer business her whole life, attending events and running routes with 
her father, counting drivers’ money in the office with her grandma after school and attending “beer camp”, the day 
care service at the Michigan Beer and Wine Wholesalers summer conventions with the rest of the distributor kids. 
However, the clock really started when she came back to work full time 23 years ago starting in Sales and moved 
throughout the Company in different capacities to learn how to run the business and be a player in the dynamic 
beer industry. Kit has worked over the years to build leadership teams that bring energy around collaboration, 
communication, and building a foundation of best practices that prioritizes a commitment to each other as co-
workers, and relationships with business partners and retail customers. Kit has served as the President of the  
M1 Network, a group of 12 MolsonCoors wholesalers in Michigan since 2016 and is the Michigan Beer and Wine 
Wholesaler’s Association Chair of the Women’s Advocacy Committee. In 2021, Kit, sister Jamie and cousin’s Cooper 
and Isabel completed a successful transition of the business from father’s Jim and Doug Wanty and now own and 
operate the day-to-day business. Her mission every day is to keep an open-door policy, give people the tools they 
need to succeed and make O&W a place where people are proud to work.

Kit graduated from Western Michigan University with and Advertising and Fashion Merchandising degree, is the 
proud mother of Ava (19) sophomore at Cal Poly in San Luis Obispo, CA, and Jimmy (16) a Junior in high school in 
Ann Arbor, MI, and lucky wife of Craft Beer industry vet Adam Lambert. She enjoys keeping busy with everything 
from yoga to attending football games and will never turn down an ice-cold beer, seltzer, or (now) RTD!
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Laura Markstein   |  President, Markstein Sales Co.   

Laura Markstein, President of Antioch, California -based Markstein Sales Company, is the fourth-generation leader 
of one of the largest woman-owned businesses in the Bay Area. It is also one of the region’s most respected and 
longstanding businesses as Laura leads this 100+ year old company with integrity, hard work, vision and heart.  
While the beer industry is one of constant change, Laura’s commitment to her customers, brands and team members 
results in long-term partnerships, dedicated employees that stay for decades, and helping her community thrive 
through sponsoring multiple non-profit organizations. As a rare female leader in the beer industry, Laura has helped 
pave the way for others and there is noted growth in the number of women representing the industry. Laura has been the 
first female to serve on several industry and regional boards and is a respected leader in helping develop policies 
and best practices to provide safe work environments for employees, economic security for private businesses and 
health and wellness opportunities that benefit everyone. Laura has been active in the beer business for thirty years, 
she earned an MBA from St. Mary’s College and is a current board member of John Muir Hospital, The California 
Family Beer Distributors Association, BevCap Management and The Nephrotic Syndrome Foundation, she has also 
served on the Anheuser-Busch wholesaler panel and the Constellation council.

Evan Athanas   |  Chief Executive Officer, Chesapeake Beverage    

Evan Athanas was past vice president for sales and wholesale operations division for St. Louis-based Anheuser-
Busch. In this role, Athanas has responsibility for all U.S. beer sales, overseeing eight region selling territories; 
national retail account sales; trade marketing programs; revenue management; and sales process and technology 
initiatives. He previously served as vice president, administration, where he was responsible for day-to-day 
operations of the CEO’s office and the development and execution of all administrative, planning and strategic 
initiatives. Previously, Athanas was region vice president responsible for sales in the Southeast Region. His experience 
with the company includes roles as executive assistant to the president and chief executive officer and chief 
marketing officer as well as a wide variety of retail sales and field marketing positions. He joined Anheuser-Busch in 
1992. A native of Charlotte, North Carolina, Athanas holds a bachelor’s degree in economics from the University of 
North Carolina and received a master’s of business administration from the McColl School at Queens University in 
Charlotte. He and his wife, Emily Mitchell Athanas, live in Baltimore, Maryland, and have three children.
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Deacon Nauslar   |  Vice President, Beer Division Breakthru  
Beverage Nevada     

Deacon Nauslar serves as Vice President, Beer Division at Breakthru Beverage Nevada and has over 38 years of 
experience working in the industry. At Breakthru, he oversees the performance and sales for its beer portfolio 
and leads a team of more than 120 associates. Before Breakthru, he served as Vice President of Sales for Bay 
Area Beverage and previously worked for Coors Brewing Company, Crest Beverage Company and Glaziers Beer 
Distribution. With his extensive experience, he brings a history of strong supplier relationships and expertise in 
account growth that help make Breakthru a leader in the dynamic Nevada market.

Deacon was born and raised in Omaha, Nebraska. He has a bachelor’s degree in public relations from the University 
of Northern Colorado. He met his wife of 34 years, Marie, after college and they have raised two beautiful and 
talented daughters, Melissa and Sydney. Deacon’s hobbies include working out, playing golf and taking walks with 
Marie whenever they have time.
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Phil Rosse   |  President, Mark Anthony Brands      

An inspiring leader focused on building organizational culture and best in class teams that can exponentially grow 
businesses through a customer & consumer first mindset and a relentless focus on execution. A passionate 25-
year CPG alcohol beverage industry champion, in both the US and Canada, working first for the world’s leading 
brewer, Anheuser-Busch InBev (ABI) and currently with one of the most successful privately owned, entrepreneurial, 
innovative, and disruptive alcohol beverage companies in North America, the Mark Anthony Group of Companies 
(MAG). Phil is now in his 15th year with MAG and since 2013 has been leading the company’s US business. 

Phil’s ability to build focused strategies, high performance teams, strong organizational culture and deliver sustained 
results is most evident in the transformation of the MAG US business from 2013 to 2022 under his leadership. During 
Phil’s tenure, the company realized exponential volume and revenue growth, creating significant enterprise value, all 
without Mergers or Acquisitions, but with an exclusive focus on innovation and brand building. In 2017, 2018, 2019 
and 2020, Mark Anthony Brands was the fastest growing Top 10 alcohol beverage company in the country. 

Phil graduated in 1998 from Simon Fraser University in British Columbia, Canada with a Bachelor of Business 
Administration degree, majoring in Marketing & International Business. In 2009, he was selected by the MAG 
Founder & Chairman, Anthony von Mandl, to attend the Global Institute of Leadership Development (GILD) and 
complete an 18-month personalized Executive Leadership Program in Boston with the Linkage Corporation and 
its founder, Dr. Philip J. Harkins. Phil’s continuous pursuit of learning is also evident in his ongoing participation 
in Executive Education Programs, including the Executive Scholar’s Certificate in Marketing he received from the 
Kellogg School of Management at Northwestern University in 2015. He is also a member of the Young Presidents 
Organization (YPO) Chicago Chapter, a global network, learning and idea exchange platform for young CEOs with 
24,000 members in 130 countries.

Mallika Monteiro   |  EVP, Chief Growth, Strategy & Digital Officer, 
Constellation Brands      

Mallika is Constellation’s executive vice president, chief growth, strategy & digital officer, reporting to Bill Newlands, 
president and chief executive officer. In this role, Mallika is responsible for consumer and category insights, 
innovation and new product development across beer, wine and spirits, the company’s strategy development 
and business transformation functions, as well as media (including digital marketing), 3-tier eCommerce and 
Constellation Ventures. Mallika is a member of the executive management committee.

Mallika joined Constellation in 2016 as vice president, beer innovation. Leveraging consumer insights, Mallika 
spearheaded the acceleration of the beer innovation portfolio – most notably, with the development and launch of 
Corona Premier. Mallika was promoted to senior vice president and chief growth officer in 2018, where she led the 
development and launch of a number of new product introductions across beer, wine and spirits, including Corona 
Refresca, Kim Crawford Illuminate, and SVEDKA Vodka Soda. She also served as chief of staff to the company’s 
executive management committee and was a driving force behind the company’s Focus on Female Founders 
program, designed to invest $100 million in female-founded or female-owned start-ups in the beverage alcohol 
space over the next 10 years.

She has over a decade of experience in the beverage alcohol industry in strategy, brand marketing and innovation. 
Prior to joining Constellation, Mallika was a senior marketing director leading brand and innovation strategy at 
Anheuser Busch Inbev, and a senior brand manager at Beam Suntory.
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Get 25% off our RTD Report
SPECIAL OFFER!

and
be entered to win 

2 FREE tickets to NielsenIQ C360!

Scan here!

Dominate your potential with the alcohol industry's
leading market and consumer insights solutions.

Our Beverage Alcohol solutions enable you to:
Deliver growth in a complex market
Identify areas of new opportunity
Track the competitive landscape
Unlock insights across channels
And much more!

THANK YOU 
TO OUR 
SPONSORS.
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EMPOWERED BY 
PARTNERSHIP.

©2022 McDermott Will & Emery. For a complete list of entities visit mwe.com/legalnotices. This may be considered 
attorney advertising. Prior results do not guarantee a similar outcome.

As a sponsor of the 20th annual Beer Industry 
Summit, McDermott’s all-female alcohol team 
takes pride in supporting Beer Business Daily’s 
efforts to help those in the alcohol industry 
connect, innovate and drive their brand forward. 

VISIT US AT MWE.COM
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Tagify makes your
signage easy.

Tap
Use the Tagify app 

to tap in what
you need.

Send to Tagify
and it creates your
signage perfectly.

Print on the spot
or send to your

sign shop.

Create Print

Over 175+ distributors have
switched over to Tagify so they can
stop worrying about signage and

focus on the hard stuff.

www.tagify.com
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A podcast about  
the beer business  
and beyond.
Hosted by Beer Business Daily 
publisher Harry Schuhmacher BEERNETRADIO.COM
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JOIN US IN 2024

The 21st Annual Beer Industry Summit will take place January 14-15, 
2024 at Hotel del Coronado in San Diego, CA. The Beer Industry 
Summit attracts top executives in the domestic, import and craft 
beer industry. Frequently attended by everyone from distributors 
to financial analysts, the summit proves to be the most thought 
provoking conference in the industry year after year. Meet with 
old friends and make new connections with ample opportunity to 
network with your industry peers.

The 12th Annual Wine & Spirits Daily Summit will take place January 
15 – 16, 2024 at Hotel del Coronado in San Diego, CA. The Wine & 
Spirits Daily Summit is regularly attended by top supplier, distributor 
and retailer executives in the U.S. wine and spirits industry, in 
addition to craft distillers, financial analysts, advertising executives 
and more. Ample networking opportunities with the “who’s who” of 
the business guarantees you won’t leave without making many new 
industry connections.

*IN ORDER TO QUALIFY FOR THE EARLY BIRD SPECIAL DISCOUNT, YOU MUST REGISTER AFTER JANUARY 12, 2023 AND PAY BY 
AUGUST 31, 2023.

Email jessica@beernet.com to register or use the links below.

2024 BEER INDUSTRY SUMMIT 
https://beernet.com/beer-summit/

2024 WINE & SPIRITS DAILY SUMMIT 
https://winespiritsdaily.com/summit/

Jan. 14–Jan. 15

Jan. 15–Jan. 16
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Don’t Miss Important News Reports.
START YOUR NEWSLETTER SUBSCRIPTION TODAY.

 
Leave here a better informed executive by subscribing to our daily newsletters today. Beer Business Daily, Craft Business 
Daily and Wine & Spirits Daily cover every facet of the beverage alcohol industry.

We don’t cover fluff or bull, just the crucial news, numbers, pricing, and people who make a commercial difference in 
the industry, often with insights which cannot be found anywhere else. We connect the dots, we assign motive, and we 
are straightforward in our reporting. Read less, know more.

An individual subscription is per year/email address. Your subscription gains you access to valuable content via a daily 
emailed newsletter, back issues on our website(s) and access to all of this must-have content on the SchuPub app.

Beer Business Daily – $865
Craft Business Daily – $590
Wine & Spirits Daily – $620

Does your business cover more than one of those industries? Save $100-$200 with a  
Combo subscription:

Beer Business Daily PLUS Craft Business Daily – $1355
Beer Business Daily PLUS Wine & Spirits Daily – $1385
Wine & Spirits Daily PLUS Craft Business Daily – $1110

Beer Business Daily PLUS Craft Business Daily PLUS Wine & Spirits Daily – $1875

Subscribe below or email jessica@beernet.com to sign up today.

https://beernet.com/subscribe/

https://craftbusinessdaily.com/subscribe/

https://winespiritsdaily.com/subscribe/


